
Because of Us , 
Ljubljana is…
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Awareness C ampaign of the P ositive
Impacts of Tourism



“T ourism Makes Ljubljana“ Campaign

Context
• 2021, the year of the COVID-19 pandemic
• no foreign visitors
• no direct communication with residents

Challenges
• residents perceived tourism as an external industry rather than an 

integral part of community life
• city’s reliance on foreign visitors (95%)

Purpose of the campaign
• projects, infrastructure and events financed by the tourist tax
• tourism as an economic sector that stimulates a wider choice of 

services and generates many jobs



Ljubljana Tourism  Week



Because  of  Us, Ljubljana is…
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