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The Swedish Prescription



Affärsidé: Visit Sweden ska genom effektiva 
kommunikationskanaler marknadsföra hela Sverige som 
turistland och bidra till att öka Sveriges attraktionskraft 
som besöksmål.
   (Uppdrag enligt bolagsordningen)
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Visit Sweden will with the use effective 
communication channels  market the whole of 
Sweden as a destination and contribute to 
increasing Sweden's attractiveness.
  (Assignments according to the articles of association)
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Brand promise: 
“We are shaping the new era of purposeful travel”

Communication concept: 
“A destination of a different nature”



Marloes van Pareren

Travel trends
Popular culture, 

cultural conversation, 
trends

Sweden as a 
Destination



Nature and culture on prescription, 
an unknown trend



$651bn
Wellness tourism

Source: Global Wellness Institute 



Sweden has all the conditions to 
become a health destination

1. Sweden is ranked as 
one of the best 
countries to live in 
from a mental health 
perspective

2. Sweden is ranked 
as one of the 
countries with the 
best “quality of life”

3. Sweden has unique 
access to nature and 
nature has a proven 
positive effect on health



Marloes van Pareren

Increased demand for 
holistic wellness 

travel 

More and more doctors
prescribe culture and 

nature 

Sweden as a travel 
destination offers 

matching natural and 
cultural experiences



Visit Sweden

Yvonne Forsell
Professor Emeritus Global Public Health, Karolinska Institutet



Visit Sweden



“Spending time in nature and engaging 
with culture are evidence-based ways to 
support both mental and physical health. 
Sweden offers an ideal setting for this 
kind of care.”

Dr. Sam Everington

https://visitsweden.com/the-swedish-prescription/



1 800 articles
70 countries
4 continents

+6 872 000 reach
+720 000 engagement

Organic social

PR





Ευχαριστώ, Thanks, Tack!

Nils Persson
CMO – Visit Sweden
nils.persson@visitsweden.com
https://www.linkedin.com/in/nilspersson/
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